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Tourism in the Maldives started on a very rudimentary level with limited offerings. Local food was served, accom-

modation mimicked that of the locals and travel was facilitated by local Dhoanis. It was very much a localized 

experience.

Today we see a completely new Maldives upon first impression. From ultra-high luxury resorts to mid-tier estab-

lishments to budget offerings, the modern traveler is spoilt for choice when embarking on these shores.

However, what remains true to this day is that our model of ‘sustainable tourism’ has survived since the start. 

MESSAGE FROM 

HARIS MOHAMED 
ACTING MANAGING DIRECTOR

MALDIVES MARKETING AND PUBLIC RELATIONS CORPORATION

(MMPRC)
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On behalf of the ATA Maldives and the Maldives tourism industry, I would like to extend our greetings and well 

wishes on the occasion of world tourism day.

In a world where climate change is constantly challenging the future of tourism, especially to a low lying island 

destination like Maldives. I only see it as fit that we act now and take measures which will help us not only today 

but for the future as well. If we act immediately and unabatedly we can very well be the ambassadors of change 

for social, economic and environmental issues that can in turn lead to growth of sustainable tourism which has 

immense scope in this paradise on earth.

MESSAGE FROM 

YOUSUF RIFFATH
PRESIDENT

ASSOCIATION OF TRAVEL AGENTS MALDIVES

(ATA)
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On behalf of the Board of Directors, Management and Staff at the Maldives Integrated Tourism Development 

Corporation (MITDC) I would like to extend my heartfelt greetings to everyone in the tourism industry on the oc-

casion of the World Tourism Day.

Although MITDC is a very new entrant into this industry, our key aim is to provide business opportunities for local 

SME’s to develop the mid-market segment of the tourism industry in a more systematic and planned manner, 

in line with the policy of sustainable tourism while also ensuring social, economic and cultural benefits to Mal-

dives.

It is our firm belief that sustainable tourism is a tool for conservation, development and economic growth, ensur-

ing a brighter future for all and is a strategy that we should embrace as the future of the industry.

We look forward to developing our partnerships, relationships and business opportunities with every

one in this field for our mutual growth and development.

Once again, World Tourism Day Greetings to All.

MESSAGE FROM 

SHAHID MOHAMED
MANAGING DIRECTOR

MALDIVES INTEGRATED TOURISM DEVELOPMENT CORPORATION

(MITDC)
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We extend our sincere greetings on the occasion of World Tourism Day 2017 to all the players in the tourism 

industry and to our people. Surf tourism has become a source of product diversification in the tourism land-

scape of the Maldives. Today surf tourism is expanding, providing economic and social benefits to the island 

communities. 

As we continue to witness this positive growth in surf tourists, we have challenges including management of 

surf points and ensuring the quality of satisfaction among surfers so that the attractiveness of Maldives as a surf 

destination increases and returning of surfers. 

The increased number of guest houses and liveaboards facilitates the growth in surfing tourism yielding benefits 

to rural island communities directly. To maintain the momentum of growth in surfers visiting the country, we need 

to work in close collaboration with the government and various industry players. 

To maintain our position in the international surfing arena at a time of stiff competition from various surf desti-

nations including some of our neighbouring countries. We would like to recommend holding International surf 

competitions, domestic surf competitions, training and development of local surf guides and management re-

gimes of surf points to increase our competitive advantage.  Maldives Body Boarding Association stands ready 

to work with the Government and other stakeholders to implement sustainable policies, to expand surf tourism 

in the Maldives.

MESSAGE FROM 

ABDULLA AREEF
PRESIDENT

MALDIVES BODY BOARDING ASSOCIATION

(MBBA)
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The Liveaboard Association of Maldives (LAM) celebrating our 10th Anniversary in the year 2017 have special 

programmes and themes in supporting sustainable tourism incorporated with the official exhibition “Maldives 

Marine Expo”. The annual event in Maldives as marine industry platform.  The interest from the Liveaboard In-

dustry with incorporated initiatives from Maldives Boating Awards, Maldives Marine Expo and the publication 

“Liveaboards of Maldives” along with private sector has been making marine tourism activities and products 

affordable and available to ensuring the participation of all has achieved us in the last decade as the industry 

stood up as an organization. As an industry we have always urged private entrepreneurs to come forward along 

with marine industry to provide all facilities in an affordable way with best in compliance of environment and 

sustainability.  

Welcoming more than 1.5 million inbound travellers each year with over 12% to Liveaboards, the industry has 

always been a powerful economic sector, a passport to see all natural beauties of Maldives in one trip, which 

also connects to the local lives which share experiences and culture during the stop overs. 

The industry which started in early 70’s just after tourism was introduced to Maldives still face obstacles in prac-

ticing sustainable solutions due to unavailability of a safe harbor. Even at present LAM is working closely with 

the government to overcome the main challenge which will ease the operation of boats and have proper fuel 

consumption and environment friendly solutions in waste managements if this facility comes in place. 

We wish to thank all involved in the sustainable develop of tourism sector and our best wishes to the beloved 

and hard workings seafarers on the occasion of World Tourism Day. 

MESSAGE FROM 

IBRAHIM SHAHID 
PRESIDENT

LIVEABOARD ASSOCIATION OF MALDIVES

(LAM)
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Sunny side of life and the art of doing nothing have had its time yet we are so much in need for the adjustments 

and change we are increasingly facing economically, socially, environmentally, culturally and the stability of our 

nation.

To preserve and sustain the delicate natural environment and our heritage is a priority. Development of infra-

structure to cater the maritime and yachting tourism will generate immense benefits for boat owners, seafarers, 

and yachtsman.

MESSAGE FROM 

MOHAMED NASHEED 
PRESIDENT

MALDIVES ASSOCIATION OF YACHT AGENTS

(MAYA)
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Our Future is Together

On behalf of MATATO members 
and myself, I take this opportunity 
to extend greetings on the occa-
sion of World Tourism Day, to my 
fellow colleagues, and their fam-
ilies.
We must feel proud to represent 
an industry by which this nation is 
identified with, and directly con-
tributes to more than two third of 
the economy. Such dominance 
on the livelihood of thousands 
of people, more conclusively of 
a nation, places a huge respon-
sibility on our shoulders, as care 
takers of this industry, to sustain 
this lifeline for the generations 
to come. Numbers and statis-
tics show that we have stronger 
competition today, and more 
competitors than a decade back. 
To counter the changes in glob-
al markets and to accommodate 
the evolution of our own industry, 
we need to stage a more inclu-

sive strategy for development and 
to promote a vision for the future 
that is shared and contributed by all 
stake holders.  
MATATO is an organization that rep-
resents the local travel agents and 
tour operators. We continue to have 
a strong and productive partnership 
with Ministry of Tourism, and relat-
ed government institutes, MMPRC 
and fellow tourism organizations. 
We are in partnership with some of 
the leading hoteliers and corporate 
labels in the Maldives. We believe 
that, as a civil organization, our big-
gest strength is the ability to coordi-
nate and channel resources among 
our partners and members. It is this 
synergy that enables us to deliver 
our mandate and related initiatives. 
A lot of lobbying efforts are made 
possible and successful because 
we understood the importance of 
having a collective approach with 
all stakeholders to resolve our dif-
ferences and challenges.
2017 marks International Year of 

Sustainable Tourism for Develop-
ment, underlying the importance 
of harnessing the power of travel-
ling to build sustainable economies 
and societies a theme that perfectly 
reflects the main mandate of this 
organization, empowering Maldivi-
ans in the tourism industry, through 
employment and entrepreneur-
ship. 
Our portfolio mainly features, pub-
lications, travel events, trainings, 
seminars, conferences, internation-
al travel exhibitions and roadshows. 
So far in 2017 we have organized 
three training programs in which 
more than 180 people participated. 
We have also exhibited in 7 trav-
el exhibitions this year, more than 
50% up from 2016.  Maldives Travel 
Awards which is developed to be a 
strong marketing platform for Mal-
divian Travel Industry, is present-
ed in three spate edition in 2017. 
As an organization year by year 
we double our efforts across the 
board in all our initiatives, because 
we understand that more needs to 
be done, to cater the changes and 
continued influx of properties in the 
market. 
We reiterate on our call to join forc-
es in the industry with a strong lead-
ership from key stakeholders that 
will help us channel and pool our re-
sources in a united effort to turn the 
challenges that we have into oppor-
tunities that will flourish. 

MESSAGE FROM 

ABDULLA GHIYAZ RIYAZ
PRESIDENT

MALDIVES ASSOCIATION OF TRAVEL 

AGENTS AND TOUR OPERATORS 

(MATATO)
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No doubt, tourism in the Maldives is what it is today because the island environment and local life leant itself so 

neatly to the thriving industry it is today. The biodiversity of the Maldives with its immensely vibrant house reefs, 

the white shorelines dappled with the shadows of palm fronds and our beautiful lagoons have all been the sus-

tenance from which we have benefitted through the years, while the longstanding hospitality of Maldivians has 

determined the spirit of the work we do. 

MATI supports sustaining tourism in a manner that is harmonious with the natural environment and local culture, 

believing that is it not just viable but necessary that the industry and the environment complement each other in 

all possible aspect now and in the future. The association fully supports and encourages environmental conser-

vation and the preservation of local culture and traditions and assists its members in developing plans for the 

proper implementation and methodology for the preservation of our heritage and its environment.

MESSAGE FROM 

MOHAMED UMAR MANIKU
CHAIRMAN

MALDIVES ASSOCIATION OF TOURISM INDUSTRY

(MATI)
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“Sustainable Tourism – a Tool for 
Development”
 
Tourism is today the 3rd largest 
export industry in the world after 
chemicals and fuels. It brings 
hope, prosperity and under-
standing to so many lives and 
livelihoods all over the world. 
 
Last year alone, 1.235 million 
travelers crossed international 
borders in one single year. By 
2030, this 1.2 billion will become 
1.8 billion.
 
The question, as we celebrate 
World Tourism Day 2017, is how 
we can enable this powerful glob-
al transformative force, these 1.8 
billion opportunities, to contribute 
to make this world a better place 
and to advance sustainable de-
velopment in all its 5 pillars:
 

1. Economic: yielding inclusive 
growth;
2. Social: bringing decent jobs and 
empowering communities;
3. Environmental: preserving and 
enriching the environment and ad-
dressing climate change;
4. Cultural: celebrating and pre-
serving diversity, identity, and tan-
gible and intangible culture, and
5. Peace: as an essential prerequi-
site for development and progress.
 
The UN General Assembly de-
clared 2017 as the International 
Year of Sustainable Tourism for De-
velopment. This is a unique oppor-
tunity for all of us to come together 
to promote the contribution of trav-
el and tourism as a grand 21st cen-
tury human activity, to build a bet-
ter future for people, planet, peace 
and prosperity.
 

This World Tourism Day, whenever 
you travel, wherever you travel, re-
member to: 
RESPECT NATURE,
RESPECT CULTURE,
RESPECT YOUR HOST.
 
You can be the change you want to 
see in the world.  
You can be an ambassador for a 
better future.
 
TRAVEL, ENJOY AND RESPECT.
 
Happy World Tourism Day!

MESSAGE FROM 

TALEB RIFAI 
SECRETARY-GENERAL

WORLD TOURISM ORGANIZATION (UNWTO)
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